
Neuroscience and behavioural insights:  
Six books to make your marketing 
more successful and sustainable

The Choice Factory: 25 behavioural biases that  
influence what we buy, Richard Shotton 

Is your marketing being held back by the curse of knowledge? When we know 
something it’s hard to imagine not knowing it. Unconsciously we often create 
content that’s at odds with how customers experience it. 

This accessible book examines key cognitive biases and outlines simple ways  
to apply them to our own marketing challenges. 

A quick read packed full of valuable tips. 

Thinking, Fast and Slow, Daniel Kahneman 

Awarded a Nobel Prize for his work, Kahneman has revolutionised our 
understanding of why we make the choices we make. 

Packed full of engaging insights into the human mind, this is the book to read if 
you’re serious about deepening your understanding of behavioural economics. 

Absolutely fascinating but be prepared to be challenged. Your decisions may  
not be as rational as you assumed. 

Decoded: the science behind why we buy, Phil Barden 

I love this book. Brilliant summaries of all the recent research from both 
neuroscience and behavioural economics, combined with practical examples  
of how brands are using this data to improve what they do. 

Each chapter ends with a “what this means to us as marketers” summary, 
enabling you to easily apply what you’ve learned. 

Chosen by Ruth Smith, founder, Sustainable Results Lab.
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Brainfluence: 100 ways to persuade and convince 
consumers with neuromarketing, Roger Dooley 

Does your marketing smell? This book shows how marketing to all five 
senses can transform the success of brands. Plus, there’s a great explanation 
of why you need to sell to 95% of your customer’s brain. 

This is a book I keep by my bed for dipping in and out of when I want to  
learn something intriguing but am too tired to focus on heavy science. 

Inside the Nudge Unit: how small changes can make 
a big difference, David Halpern 

An insider’s account of how behavioural insights transformed government 
policy while saving money. 

Useful learning for low carbon, sustainable businesses includes how click-
through rates increased by 60% from reducing the volume of text in emails, 
plus how signs up significantly grew when website landing pages were 
simplified and decluttered. 

A fascinating insight into the science and experiments behind everything 
from letters from the tax man to parking fines and organ donation. 

Behavioural Insights, Michael Hallsworth 
and Elspeth Kirkman 

Hot off the press, the book launch was an inspiring call to use evidence about 
human behaviour to solve practical problems. An accessible introduction 
which summarises the latest research. 

Read the book to update your knowledge and bring the latest insights to your 
quest to build a low carbon future one customer at a time. 
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